2023 - 2024 / ADSL-132 - DIGITAL MARKETING / DIGITAL MARKETING

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

DIGITAL MARKETING / DIGITAL MARKETING

Ders Kodu / Course Code

ADSL-132

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Undergraduate / Undergraduate

Ders Akts Kredi / ECTS 2.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Formal Education / Formal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

yok

none

Amaci / Purpose

Bu dersin amaci, gelisen teknoloji ve internet nedeniyle kiresellesen ve hizla dijitallesen
diinyaya, bireysel ve profesyonel yasamda ayak uydurmak igin 6nemli bir unsur olan dijital
pazarlama ve uygulamalar hakkinda genel bilgiler sunmaktir.

The aim of this course is to provide general information about digital marketing and its
applications, which is an important element to keep up with the world, which is
globalizing and rapidly digitalizing due to developing technology and the internet, in
individual and professional life.

igerigi / Content

Dijital Pazarlama Tanimi/ Tarihsel Gelisimi/TUrleri ile élglilenmesi ve raporlanmasi.

Digital Marketing Definition/Historical Development/Types and measurement and
reporting.

Onerilen Diger Hususlar / yok none
Recommended Other

Considerations

Staj Durumu / Internship Status yok none

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Pazarlama 40-Philip Kotler

Dijital Pazarlama-Olgu Sengiil-

Dijital Pazarlama Temelleri- Emre Goksin- ABAKUS KiTAP
Dijital Pazarlama Ve Olglimleme- Emin Kaya Ders Notlari
Ogretim (iyesinin ders notlari, énerecegi glincel kaynaklar

Pazarlama 40-Philip Kotler

Dijital Pazarlama-Olgu Sengtil-

Dijital Pazarlama Temelleri- Emre Goksin- ABAKUS KiTAP
Dijital Pazarlama Ve Olglimleme- Emin Kaya Ders Notlari
Ogretim iiyesinin ders notlari, énerecegi glincel kaynaklar

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Zuhal AKGUN




OGRENME GIKTILARI / LEARNING OUTCOMES

Dijital pazarlama uygulamalarini teorik agidan degerlendirir. Evaluates Digital marketing applications theoretically.
Dijital pazarlama kavramini tanimlar Defines The concept of digital marketing

Dijital Pazarlamada Metrikleri belirler Determines the Metrics in Digital Marketing.

Dijital pazarlama stratejilerini 6grenir Learns Digital marketing strategies

Dijital 6lglimleme ve raporlama yapar Does Digital measurement and reporting

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Temel Pazarlama Bilgileri
Marketing Basics
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Dijital Pazarlamanin Tanimi ve Geligimi
Definition and Development of Digital Marketing
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Dijital Pazarlama ve Geleneksel Pazarlama
Digital Marketing and Traditional Marketing
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Dijital Pazarlama Karmasi ve Kanallan
Digital Marketing Mix and Channels
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Arama Motoru Pazarlamasi

Search Engine Marketing
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Yeniden Pazarlama (Remarketing)
Remarketing
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 E-Posta Pazarlamasi
Email Marketing
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Sosyal Medya Pazarlamasi
Social Media Marketing
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁh‘:};:{ﬁgggﬂ\r/‘z Methods On Hazirlik / Preliminary
Technigues
9 Satis Ortakligi Pazarlamasi (Affiliate)
Affiliate Marketing (Affiliate)
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 |igerik Pazarlamasi
Content Marketing
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Mobil Pazarlama

Mobile Marketing

417




Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Dijital Pazarlamada Metrikler
Metrics in Digital Marketing
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Dijital Olglimleme Ve Raporlama
Digital Measurement and Reporting
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14  [Dijital Olglimleme Ve Raporlama

Digital Measurement and Reporting
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities Ni?]}./t')ér Perc_:ent_age of
Contribution (%)
Quiz / Quiz 100
Toplam / Total: 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 50

Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities

Sayi /
Number

Katki Yuzdesi /
Percentage of
Contribution (%)

Final Sinavi / Final Examination 100
Toplam / Total: 100
Basari Notuna Katki Ylizdesi / Contribution to Success Grade(%): 50

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:

iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total

ShauliE: o eees Number | Duration Work Load

(Hours) (Hour)
Final (Dénem Sonu) Sinavi / Final Examination 1 1.00 1.00
Quiz (Kisa Sinav) / Quiz 2 1.00 2.00
Derse Katilim (Teorik) / Attending Lectures 14 2.00 28.00
Bireysel Calisma / Self Study 7 1.00 7.00
Final Sinavi igin Bireysel Caligsma / Individual Study for Final Examination 1 4.00 4.00
Quiz igin Bireysel Calisma / Individual Study for Quiz 2 4.00 8.00
Toplam / Total: 27 13.00 50.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 50.00/25.00 = 2.00 ~ 2.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 50.00 / 25.00 = 2.00 ~ 2.00
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilari / Program Outcomes
Hzailifg QUERES 111112113 [ 114 [ 115 [ 116 [ 1.1.7 | 1.1.8 | 1.1.9 [1.1.10[1.1.11 1.1.12

1.Dijital pazarlama
uygulamalarini teorik agidan
degerlendirir. / Evaluates
Digital marketing applications
theoretically.

2.Dijital pazarlama kavramini
tanimlar / Defines The concept
of digital marketing

3.Dijital Pazarlamada Metrikleri
belirler / Determines the
Metrics in Digital Marketing.

4 .Dijital pazarlama stratejilerini
6grenir / Learns Digital
marketing strategies

5.Dijital 6lcimleme ve
raporlama yapar / Does Digital
measurement and reporting

Katki Dlzeyi / Contribution Level : 1-Cok Diisuk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high

717




