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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

ADVERTISING AND SUBCONSCIOUS / ADVERTISING AND SUBCONSCIOUS

Ders Kodu / Course Code

ADSL-054

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Undergraduate / Undergraduate

Ders Akts Kredi / ECTS 2.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Formal Education / Formal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yoktur

None

Amaci / Purpose

Bu dersin amaci 6grencilerin bilingaltinin isleyis suirecini kavramalarini saglamak ve
néropazarlamanin kullandigi yéntemler hakkinda bilgi sahibi olmalarini saglamaktir.

The aim of this course is to enable students to comprehend the working process of the
subconscious mind and to have knowledge about the methods used by
neuromarketing.

igerigi / Content

Ogrenciler bu ders ile tiiketicilerin bilingalt ve algilama arasindaki iliskiyi anlayarak,
subliminal mesajlarda kullanilan stratejileri ve imgeleri 6grenecek, bes duyu ve satin alma
karar sureci arasindaki iligkiyi kavrar, néropazarlamanin kullanildigi alanlar ve élglimleme
yontemleri hakkinda bilgi sahibi olur.

With this course, students will understand the relationship between consumers'
subconscious and perception, learn the strategies and images used in subliminal
messages, comprehend the relationship between the five senses and the purchasing
decision process, have information about the areas where neuromarketing is used and
measurement methods.

Onerilen Diger Hususlar / Yoktur None
Recommended Other

Considerations

Staj Durumu / Internship Status Yoktur None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Sefer Darici (2018). Bilingaltt Reklamcilik

Sefer Darici (2018). Bilingaltt Reklamcilik

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi Simge Aksu




OGRENME GIKTILARI / LEARNING OUTCOMES

Néropazarlamanin kullanildigi alanlari ve élglimleme yontemleri hakkinda bilgi sahibi olur.

Gains knowledge about the areas where neuromarketing is used and measurement methods.

Bilingalti ve reklamda kullanilan ikna stratejilerini iligkilendirir.

Relates the subliminal and persuasion strategies used in advertising.

Subliminal reklam mesajlan ve karar alma surecine etkisini yorumlar.

Interprets subliminal advertising messages and their effects on decision making.

Noéropazarlamanin ne oldugu, kullanildigi alanlar ve yéntemler hakkinda bilgi sahibi olur.

Gains knowledge of what neuromarketing is, the areas and methods it is used in.

Noéropazarlama sireglerini bilir.

Knows neuromarketing processes.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Dersin bilgi paketi hakkinda bilgi, dersin 6nemi ve alana katkisi.
Information about the information package of the course, the
importance of the course and its contribution to the field.
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 ikna siirecine giris, ve ikna
Introduction to the persuasion process, and persuasion.
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 insan beyni ve ézellikleri, Beyine genel bir bakis, Beynin islevleri ve
isleyisine genel bir bakis
The human brain and its features, An overview of the brain, An
overview of the functions and functioning of the brain.
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Beyin ve karar alma siireci, Biling ve bilingalti
Brain and decision making process, Conscious and subconscious
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Arketipler ve mitler

Archetypes and myths
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Duygularimiz ve segimlerimiz arasindaki iligki
The relationship between our emotions and our choices
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Duyular ve satin alma, Bes boyutlu marka
Senses and purchasing, Five-dimensional brand
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Algi esigi ve subliminal esik, Subliminal algi
Perception threshold and subliminal threshold, Subliminal perception
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Subliminal reklamcilik, Reklamda subliminal mesajlar
Subliminal advertising, Subliminal messages in advertising
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Noropazarlama nedir? Néropazarlamanin en ¢ok kullanildigi alanlar
What is neuromarketing? The most used areas of neuromarketing
. . gretim Yont N -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Noropazarlama arastirmalarinda kullanilan bazi yéntemler (fMRI,

EEG, Eye-tracking, EKG, MEG, Galvanik deri testi, yliz kodlama)

Some methods used in neuromarketing research (fMRI, EEG, Eye-
tracking, EKG, MEG, Galvanic skin test, face coding)
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Noropazarlamanin geleneksel pazarlama yontemleri ile
karsilastiriimasi, Néropazarlamanin avantajlari ve kisithliklar
Comparison of neuromarketing with traditional marketing methods,
Advantages and limitations of neuromarketing
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;;(rlr;rils)l’gt:g]i\r’:; Methods On Hazirlik / Preliminary
Technigues
13 Noéropazarlamanin geleneksel pazarlama yontemleri ile

karsilastiriimasi, Néropazarlamanin avantajlari ve kisithliklari

Comparison of neuromarketing with traditional marketing methods,
Advantages and limitations of neuromarketing

DEGERLENDIRME / EVALUATION

Katki Yizdesi/

Yanyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities N?liz/tl)(/-:'r Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 2 100
Toplam / Total: 2 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities N y Percentage of
umber e o
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basari Notuna Katki Ylizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

ST EHAL LT TS Number | Duration Work Load

(Hours) (Hour)
Ara Sinav(Vize) / Midterm Examination 2 1.00 2.00
Final (Dénem Sonu) Sinavi / Final Examination 1 1.00 1.00
Derse Katilim (Teorik) / Attending Lectures 14 2.00 28.00
Bireysel Calisma / Self Study 4 1.00 4.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 2 3.00 6.00
Final Sinavi igin Bireysel Calisma / Individual Study for Final Examination 1 5.00 5.00
Okuma / Reading 4 1.00 4.00
Toplam / Total: 28 14.00 50.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 50.00/25.00 = 2.00 ~ 2.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 50.00 / 25.00 = 2.00 ~ 2.00
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilari / Program Outcomes
Hzailifg QUERES 111112113 [ 114 [ 115 [ 116 [ 1.1.7 | 1.1.8 | 1.1.9 [1.1.10[1.1.11 1.1.12

1.N6éropazarlamanin kullanildigi
alanlari ve dlgimleme
yontemleri hakkinda bilgi sahibi
olur. / Gains knowledge about
the areas where
neuromarketing is used and
measurement methods.

2.Bilingalti ve reklamda
kullanilan ikna stratejilerini
iliskilendirir. / Relates the
subliminal and persuasion
strategies used in advertising.

3.Subliminal reklam mesaijlan
ve karar alma surecine etkisini
yorumlar. / Interprets subliminal
advertising messages and their
effects on decision making.

4.Noéropazarlamanin ne oldugu,
kullanildigi alanlar ve yontemler
hakkinda bilgi sahibi olur. /
Gains knowledge of what
neuromarketing is, the areas
and methods it is used in.

5.N6ropazarlama sureglerini
bilir. / Knows neuromarketing
processes.

Katki Dlizeyi / Contribution Level : 1-Cok Duisiik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yiksek / High, 5-Cok Yiiksek / Very high
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